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HOMEWORK EXERCISES Wk 12 • DUE NEXT WEEK 
 

ASSIGNED SHOW & TELLS: 
 

• Chip Kidd – Monica 
• Peter Saville – Becky 
• Shepard Fairey – Matt 
• Aleksandr Rodchenko (design & photo) – Ashley 

 
 

READ:  
 
• BOOK: Thinking With Type: A Critical Guide   

by Ellen Lupton 
o 61-110, Text 

o 112-162, Grid 
• BOOK: Typographic Systems  by Kimberly Elam  

• HANDOUT: Free Play  by Stephen Nachmanovitch 

o The Vehicle 

 
 

DO:  
 

IN ILLUSTRATOR 
 
Type Alignment, Visual Hierarchy and the Grid 
 

• 8” x 8” stroked, square picture plane on 8 1/2” x 11” paper 
• Use the grayscale (remember this includes black and white) 

and one highlight color 
• Copy and Paste the text from the PDF 
• Convert type to outlines 
• Digital File for Class Crit 
• Color Printout for Portfolio 
• You should sketch thumbnails first.  

 
 

VCS Visual  
Communication  
Studio 
De Angela Duff • Fall 2007  



Visual Communication Studio Fall 2007  pg. 2 of 3  

Create 3 compositons, each distinctively different: 
1. In the 1st comp, make the symbol the most prominent element. 

The symbol can be reproduced in its entirety, duplicated, 
abstracted, or shown in detail as long as it is vector art and not 
bitmapped. Create the symbol in illustrator by hand or use a 
font that contains symbols. 

2. In the 2nd, make the display type  the most prominent 
element.  

3. In the 3rd, make the text type the most prominent element. 
(You don’t have to use all of the text, but you should include at 
the very least the first paragraph.  

 
 
The symbol:  
 
should represent the obey campaign  
(can download from http://obeygiant.com/free/) 
 
 
The display text: 
 
Manifesto: A Social & Psychological Explanation 
by Shepard Fairey, 1990 
 
 
The text: 
 
The OBEY sticker campaign can be explained as an experiment in 
Phenomenology. Heidegger describes Phenomenology as "the 
process of letting things manifest themselves." Phenomenology 
attempts to enable people to see clearly something that is right 
before their eyes but obscured; things that are so taken for granted 
that they are muted by abstract observation. 
 
The FIRST AIM OF PHENOMENOLOGY is to reawaken a sense of 
wonder about one's environment. The OBEY sticker attempts to 
stimulate curiosity and bring people to question both the sticker 
and their relationship with their surroundings. Because people are 
not used to seeing advertisements or propaganda for which the 
product or motive is not obvious, frequent and novel encounters 
with the sticker provoke thought and possible frustration, 
nevertheless revitalizing the viewer's perception and attention to 
detail. The sticker has no meaning but exists only to cause people 
to react, to contemplate and search for meaning in the sticker. 
Because OBEY has no actual meaning, the various reactions and 
interpretations of those who view it reflect their personality and the 
nature of their sensibilities. 
 
Many people who are familiar with the sticker find the image itself 
amusing, recognizing it as nonsensical, and are able to derive 
straightforward visual pleasure without burdening themselves with 
an explanation. The PARANOID OR CONSERVATIVE VIEWER 
however may be confused by the sticker's persistent presence and 
condemn it as an underground cult with subversive intentions. 
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Many stickers have been peeled down by people who were 
annoyed by them, considering them an eye sore and an act of petty 
vandalism, which is ironic considering the number of commercial 
graphic images everyone in American society is assaulted with 
daily. 
 
Another phenomenon the sticker has brought to light is the trendy 
and CONSPICUOUSLY CONSUMPTIVE nature of many members 
of society. For those who have been surrounded by the sticker, its 
familiarity and cultural resonance is comforting and owning a 
sticker provides a souvenir or keepsake, a memento. People have 
often demanded the sticker merely because they have seen it 
everywhere and possessing a sticker provides a sense of belonging. 
The Giant sticker seems mostly to be embraced by those who are 
(or at least want to seem to be) rebellious. Even though these 
people may not know the meaning of the sticker, they enjoy its 
slightly disruptive underground quality and wish to contribute to the 
furthering of its humorous and absurd presence which seems to 
somehow be antiestablishment/societal convention. Giant stickers 
are both embraced and rejected, the reason behind which, upon 
examination reflects the psyche of the viewer. Whether the reaction 
be positive or negative, the stickers existence is worthy as long as it 
causes people to consider the details and meanings of their 
surroundings. In the name of fun and observation. 
 


